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Americans are Generous
National Giving Totals 

Americans gave a record amount to charitable causes in 2025. 

64%
Individual

19%
Foundations

10%
Bequests

7%
Corporations

Source: Giving USA, 2026.
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$92 Billion to Education



More Giving. Fewer Donors.
How are they giving?

Source: AFP / Fundraising Effectiveness Project, 2026.

+5.0% -3.6%
Charitable dollars raised Number of Donors

Philanthropy is increasingly dependent on fewer, larger gifts.



UNT Snapshot

Academic Year 24/25
Total enrollment: 46,864

74% undergraduate, 26% graduate
Gender: 54% women, 46% men



UNT Snapshot

Source: U.S. Dept. of Education, National Center for Education Statistics. Sept. 2026. 



UNT Snapshot

First generation college students: 42%
Cost of attendance (AY 26-27): $29,698

Students receiving aid: 70%
First gen aid: 90%

Total aid awarded: $450m
Scholarships awarded: $70m 
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“The basic purpose of a liberal arts
education is to liberate the human being to
exercise his or her potential to the fullest.” 
~Barbara M. White, President, Mills College



“The purpose of a liberal arts education is to learn that a
person can like both cats and dogs.”

~Marva Collins, Founder, Westside Preparatory School





CLASS Snapshot

Total enrollment: 6,600
Faculty: 273

Budget: $38m
Philanthropic dollars raised (FY25): $2.43m

No. of donors: 431  
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Division of Humanities Division of Social Sciences
Division of Communication,

Applied Liberal Arts, & Media
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Performing Arts

School of Social Research &
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CLASS’ Funding Priorities
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“Campus partners are often credited as the secret to
success in fundraising for academic priorities. They build

prospects’ enthusiasm, communicate impact to donors, and
provide engagement opportunities throughout the year. The

efforts of academic leaders, faculty members, and
nonacademic staff can make the difference between

exceeding annual goals and failing to reach them. 

To beat the competition for major gifts, advancement
teams must strengthen current partnerships and engage

new champions across campus.”

EAB, ‘Perfecting the Partnership’, 2019.



55% of alumni donors “consider relationships with their
professors to be a primary source of affinity” to their
institution.

Donor investor model: Insider access.

Partnership

Higher ROI

Advancement School

Fundraising 101

We’re better together!

Source: The Advisory Board Company, (2016).



$25k donor // unhappy
Partnership // new leadership

Cultivation // greatest need
Additional gift(s)

Revenue generator



UNT Economics Alum ⟶ Finance
executive/entrepreneur serving first responders
Engaged Alum: Advisory board, mentor and consistent
donor
Inspired by faculty impact ⟶ $50,000 Expendable to
Endowed Scholarship 
Showed up with time, talent, treasure AND influence

A student shaped by faculty 20+ years ago, becomes a donor
who asks, “How can the UNT that I love, help the people I serve
every day?”
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From Better Look North to What’s Next
Campaign Journey

From Supporting Students ⟶ Advancing UNT’s Future
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Next Comprehensive
Campaign

Advancing Look
North: UNT 2030
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Learn. Connect. Invest.
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How can we help?
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940.369.5213


